
Just better, like Sophia Loren in a tight 
sweater, in 1978.

IL CORNO ‘IL SOLE’ CHIANTI 
COLLI FIORENTINI
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WHERE
ITALY

WHAT
RED

WHEN
MONTHLY

VITI/VINI 
70 hectares of vines are 
densely planted on slopes at 
300m. Limestone dominates  
this rocky soil and imparts  
a distinct minerality to the 
wines. The family implements 
organic practices in the 
vineyard, and invention in the 
cellar is minimal. Stainless 
steel for primary fermentation, 
which occurs spontaneously  
with native yeasts. Malolactic 
fermentation and maturation  
in concrete tanks. 

WINEMAKER Sergio Rossi &  
Maria Giulia Frova

REGION Tuscany  

GRAPE VARIETY Sangiovese, 
blended with Canaiolo and 
Colorino

SOIL Red Limestone  
dominant 
  
AGE OF VINES  1980s,  
with some in the 1930’s  
on original rootstocks

PRODUCTION 24,000 bottles 

CONCEPTUAL DOPPELGANGER 
Naturally Placido Domingo plays the 
middle child – the true crowd 
pleaser.  He is naturally smooth and 
unaffected – a pure tenor. Forget 
that he and Jose are Spaniards – 
this is immaterial as they have 
both become Italian by virtue of the 
immutable laws of Opera.  When 
Placido gets his pipes working, the 
night just gets a little sweeter.

PRODUCER 
With so many Chianti in the market, the reason to bring in another 
one had to be compelling. Il Corno is compelling. A naturally 
beautiful estate located in the Chianti Classico zone of Colli 
Fiorentini, the estate was originally established as a country 
home for the del Corno family in the 12th Century. In the height 
of the Renaissance, the land passed to the famous Strozzi family. 
Nearly four centuries later, the Frova-Arroni family purchased 
the estate, and four generations later, the very passionate and 
authentic Maria-Giulia Frova is at the helm. Maria Giulia is staunchly 
committed to maintaining tradition, and making wines that 
SRUWUD\�DV�JHQXLQH�D�UHÀHFWLRQ�RI�WKH�ODQG�DV�SRVVLEOH��,Q�NHHSLQJ�
with the notion that it was important for our Chianti to distinguish 
itself from every other Italian wine label depicting a castle 
with gold trim, the labels were designed especially for Communal’s, 
by local artist Giuliano Ghelli- www.giulianoghelli.it.


